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This book is about marketing and marketing strategy planning. And, at its essence, marketing strategy
planning is about figuring out how to do a superior job of satisfying customers. This author team takes that
point of view seriously and believes in practicing what they preach. Your customers can trust that this new
edition of Essentials of Marketing 12e– and all of the other teaching and learning materials that accompany it
– will satisfy your customers’ needs.

Building on Pioneering Strengths
This author team pioneered an innovative structure— using the “four Ps” with a managerial approach—for
the introductory marketing course. It quickly became one of the most widely used business textbooks ever
published because it organized the best ideas about marketing so that readers could both understand and
apply them. The unifying focus of these ideas is on how to make the marketing decisions that a manager
must make in deciding what customers to target and how best to meet their needs. Over many editions of
Basic Marketing and Essentials of Marketing, there have been constant changes in marketing management
and the marketing environment. Some of the changes have been dramatic, and others have been subtle. As a
result, the authors have made ongoing changes to the text to reflect marketing’s best practices and ideas.

What’s different about Basic Marketing?
The success of this franchise is not the result of a single strength—or one long-lasting innovation. Other text
books have adopted the four Ps framework and the Perreault author team has continuously improved the
book. The text’s four Ps framework, managerial orientation, and strategy planning focus have proved to be
foundation pillars that are remarkably robust for supporting new developments in the field and innovations in
the text and package.
1. Essentials of Marketing teaches students analytical abilities and how-to-do-it skills that prepare them for
success. The author team has deliberately included a variety of examples, explanations, frameworks, models,
classification systems, cases, and “how-to-do-it” techniques that relate to our overall framework for
marketing strategy planning. Similarly, the Marketing Plan Coach on the Student CD and the text website
helps students see how to create marketing plans. Taken together, these items speed the development of
“marketing sense” and enable the student to analyze marketing situations and develop marketing plans in a
confident and meaningful way. They are practical and they work.
2. As opposed to many other marketing text books, the authors emphasize careful integration of special
topics. Some textbooks treat “special” topics—like relationship marketing, international marketing, services
marketing, marketing and the Internet, marketing for nonprofit organizations, marketing ethics, social issues,
and business-to-business marketing—in separate chapters. The authors deliberatively avoid doing that
because they are convinced that treating such topics separately leads to an unfortunate compartmentalization
of ideas.
3. The comprehensive package of materials gives your customer the flexibility to teach marketing their
way– or for the student, the ability to earn marketing their way.
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From reader reviews:

David Lucero:

Have you spare time for just a day? What do you do when you have considerably more or little spare time?
Sure, you can choose the suitable activity intended for spend your time. Any person spent their own spare
time to take a wander, shopping, or went to the particular Mall. How about open or read a book called
Essentials of Marketing, 12th Edition? Maybe it is to be best activity for you. You recognize beside you can
spend your time using your favorite's book, you can smarter than before. Do you agree with it is opinion or
you have additional opinion?

John Whetstone:

Here thing why this particular Essentials of Marketing, 12th Edition are different and trustworthy to be
yours. First of all reading a book is good nonetheless it depends in the content of the usb ports which is the
content is as delightful as food or not. Essentials of Marketing, 12th Edition giving you information deeper
and different ways, you can find any book out there but there is no guide that similar with Essentials of
Marketing, 12th Edition. It gives you thrill reading through journey, its open up your eyes about the thing
which happened in the world which is perhaps can be happened around you. You can bring everywhere like
in park, café, or even in your method home by train. For anyone who is having difficulties in bringing the
paper book maybe the form of Essentials of Marketing, 12th Edition in e-book can be your option.

John Wiser:

Essentials of Marketing, 12th Edition can be one of your basic books that are good idea. We all recommend
that straight away because this reserve has good vocabulary that may increase your knowledge in
vocabulary, easy to understand, bit entertaining however delivering the information. The article author
giving his/her effort to get every word into delight arrangement in writing Essentials of Marketing, 12th
Edition although doesn't forget the main point, giving the reader the hottest and based confirm resource info
that maybe you can be considered one of it. This great information can certainly drawn you into brand-new
stage of crucial contemplating.

Carolyn Scott:

A lot of book has printed but it differs from the others. You can get it by online on social media. You can
choose the very best book for you, science, comedy, novel, or whatever by simply searching from it. It is
named of book Essentials of Marketing, 12th Edition. You'll be able to your knowledge by it. Without
making the printed book, it might add your knowledge and make you actually happier to read. It is most
critical that, you must aware about guide. It can bring you from one place to other place.
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